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Benefits

- nrc next reaches a very select generation of 100% B v next readers
young, well-educated individuals. The readers 80% Il The Netherlands13+
are constantly looking for relevant information

60%
and are therefore very receptive to your
advertising message. 40%

- The newspaper’s striking design and clear 20%
reporting, combined with the guarantee that 0%-

? Welfare class 1 Age 20-39 Higher education
your advertisement will be placed on an editorial
page, ensure that your advertisement will receive
extra attention.

- nrc next adds a high-quality, youthful aspect to
the NL Plus and Quality Plus packages offered by
de Persgroep Advertising.

Rates

Cebuco Code Size Format (WxH) Mon - Fri
CD 201 VL 2/1 page 550 x 398 mm € 15.488
CD 101 VS 1/1 page 266 x 398 mm € 9.274
CD 102 VL 1/2 page 266 x 190 mm € 6.306
CD 102 BS 1/2 page 212 x 238 mm € 6.492
CD 205 VS 2/5 page 104 x 375 mm € 4.544
CD 205 BS 2/5 page 158 x 238 mm €  4.544
CD 104 B 1/4 page 158 x 166 mm € 2.689
CD 104 L 1/4 page 212 x 118 mm € 2.689
CD 105 VS 1/5 page 50 x 375 mm € 2.040
CD 108 BS 1/8 page 104 x 118 mm € 1.206
CD 108 VL 1/8 page 266 x 46 mm € 1.206
CD 110 BL 1/10 page 104 x 94 mm € 1.020
CD 120 S 1/20 page 50 x 94 mm € 464

nrc next’s basic rates are based on commercial black & white advertisements on editorial pages.
Please consult the overview chart at page 31 of this brochure for box formats and placement options.






Personal,

mnvolved and

concrete

Volkskrant magazine is distributed in the Saturday morning

edition of de Volkskrant. The magazine is personal, involved

‘Het is toch 00k W) and concrete. Interviews, journalistic reports and social articles
een hoop gedoe, !
het leven?’

highlight individuals in relationship to current events, society
and dalily life. In the lifestyle section, Volkskrant magazine pays
considerable attention to fashion, beauty, gadgets and food
The benefits of and drink. These elements, combined with weekly columns
Volkskrant magazine by well-known writers make it a magazine that positively

resonates with readers’ lifestyles each weekend.

® The magazine is valued and

read intensively during the
weekend. Your advertisement
is therefore seen on the days
that many people choose to

spend shopping, travelling or

Key figures

going out.
Reach
Volkskrant magazine 840 000 readers
combines journalism with . .
Circulation
lifestyle articles. In a media .
- 336.237 copies

plan with lifestyle or opinion

publications, the magazine

offers a highquality reach to

both men and women.

The readers of Volkskrant Rates

magazine are consumers Size Format (WxH) Rates (fc)

with high disposable income 2/1 spread page area 440 x 297 mm* € 20.610

TGl e AeTE 2/1 spread type area 405 x 255,5 mm € 20.610

: 1/2 spread page area 440 x 148 mm* € 13.740

cultre, ravel and fashion. 1/2 spread type area 405 x 128 mm € 13.740
1/1 page area 220 x 297 mm* € 11.450
1/1 type area 190 x 260 mm € 11.450
1/2 horizontal page area 220 x 148 mm* € 8.015
1/2 horizontal type area 190 x 128 mm € 8.015
1/2 vertical page area 110 x 297 mm* € 8.015
1/2 vertical type area 92,5 x 255,5 mm € 8.015

*+3 mm bleed border
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NRC Weekblad is a weekly magazine distributed in the
Saturday edition of NRC Handelsblad. The magazine

Y looks to the future to influence the agenda of current
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events as well as that of the reader. NRC Weekblad is:

- A source of information: rich in clarifying the major

themes in today’s politics, economics and society.
The benefits of

NRC Weekblad differentiates itself with investigative
NRC Weekblad

journalism and interviews of people with unique talents
® No other medium reaches the and drive.
interested and affluent public

- A source of inspiration: picking up on the latest trends
that NRC Weekblad does.

Its wide reach on Saturday, and newest products for daily life and recreation. With

its reasonable rates and its weekly lifestyle columns on travel, fashion, food &
editorial content make . L -
drink, living and personal finance.
NRC Weekblad competitive

in a variety of markets.

NRC Weekblad finds the

perfect balance between

Key figures

entertainment and high- Reach

quality information. 757.000 readers
Advertisers in a variety of Circulation

segments can profit from this 288 127 copies

unique content.

With an advertisement in

NRC Weekblad you can Rates
benefit from the image and

Size Format pag area Type area (WxH) Rates (fc)
reach of the powerful quality 2/1 spread 476 x 320 mm* € 22.500
brand NRC Handelsblad. 1/2 spread 476 x 160 mm* € 17.500
The magazine offers a 1/1 page area | 238 x 320 mm* 214 x 286 mm € 12.500
. : . 1/2 horizontal 238 x 160 mm* € 8.750
different selection of creative i
1/2 vertical 119 x 320 mm* 105 x 286 mm € 8.750
options than the newspaper. 1/3 vertical 82 x 320 mm* 68x 286 mm | €  7.500
1/4 vertical 64 x 320 mm* 50 x 286 mm € 6.125

* +4 mm bleed border




KWARTAALBLAD OVER ECONOMIE,
STRATEGIE EN LEIDERSCHAP

SPONSORING

Sponsormark grocit ondanks crisis
-Van start tot finish: ING en Formule 1
- Watlevert passievol sponsoren op?

MCcKINSEY

be Dr.

BUSINESS CLASS
L

The benefits of
NRC Focus

® NRC Focus has a clear
position in the market. 50%
of its readership consists
of business decision makers.
Advertisers in NRC Focus can
take advantage of an
excellent reach in this
segment at the top of the

Dutch business world.

NRC Focus offers advertisers
and readers a unique
combination of media, with
seminars that link up with the
theme of each magazine.
These seminars reinforce the
ties to the readers as well as
the authority of the business
brand NRC Focus. The
magazine therefore offers

advertisers the possibility of

more extensive collaboration.

The quarterly periodical

on the economy,
strategy and leadership

NRC Focus is an independent quarterly and not a
supplement to the newspaper. It deals with complex issues
vital to decision makers. The changing market demands

a strategic agenda from the business community, and
NRC Focus highlights the issues on these agendas and
interviews directors about their own experiences.

NRC Focus deals exactly with the subjects that commercial
service providers are keen to know more about, such as
human resources, finance, marketing, commodities and

technology.

Key figures

55000 copies

Rates

Format (WxH) Rates (fc)
2/1 spread 400 x 265 mm* € 18.450
1/2 spread 400 x 132,5 mm* € 11.075
1/1 page 200 x 265 mm* € 10.500
1/2 horizontal 200 x 132,5 mm € 6.825

* +4 mm bleed border
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The benefits of
PS van de Week

® PS van de Week contains
the complete weekly cultural
and nightlife agenda for
Amsterdam, making it a guide
that readers will refer to
frequently throughout the

week.

PS van de Week offers you an
excellent contact moment for
reaching purchasing powerful
consumers in the Amsterdam
region during the weekend,
before they leave the house
to enjoy cultural events,
culinary delights or the

Amsterdam nightlife.

Amsterdam’s urban
magazine

with an mdispensible weekly agenda

PS van de Week is Het Parool’s full-colour urban
magazine, distributed as a supplement to the Saturday
edition of the paper. In addition to the most exhaustive
cultural and nightlife agenda of Amsterdam, it offers
weekly interviews and a popular column. PS van de
Week also offers a five-page Food & Drink section each
weekend, popular for its restaurant reviews, the wine

column and the culinary letters forum.

Key figures
Reach
208.000 readers

Circulation

91538 copies

Rates

Size Format (WxH) Rates (fc)
2/1 spread 440 x 285 mm* € 9.229
1/1 page area 220 x 285 mm* € 5.127
1/2 182 x 130 mm € 3.076
1/3 58 x 230 mm € 2051
1/4 182 x 60 mm € 1.538
1/4 120 x 90 mm € 1.538

*+5 mm bleed border
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The benefits of
Het Parool Magazine

® The issue dates and the
themes for Het Parool
Magazine are tuned to the
seasons and the presentation
of new collections and
advertising campaigns of our

lifestyle advertisers.

Het Parool Magazine is the
glossy with the widest reach

in the Amsterdam region.

Publication dates for 2010:
March fashion
April interior
September fashion
October interior

November feast-days

|_uxurious
hfestyle specials

Het Parool Magazine is the newspaper’s glossy lifestyle
supplement, with articles on trends and traditions in

home interiors, fashion, travel and the holiday month of
December (luxury accessories, culinary items and gift
ideas). Each issue is devoted to one of these themes. The
magazine is published five times per year as a supplement
to the paper. The themes are chosen to appeal to the
tastes of the cosmopolitan Parool reader, who enjoys the
finer things in life and is eager to hear about the latest

developments in these areas.

Key figures
Reach
287.000 readers

Circulation

95000 copies

Rates

Format (WxH) Rates (fc)
2/1 spread 440 x 285 mm* € 9.229
1/1 page area 220 x 285 mm* € 5.127
1/2 182 x 130 mm € 3.076
1/4 94 x 120 mm € 1.538

*+5 mm bleed border



Contract options

De Persgroep Advertising offers the option of signing a print contract for the

calendar year 2010. A print contract entitles you to a discount coupled to the net

contract income, which is the total value of all placements minus any discounts.

Contracts 2010

Discount Net contract value Discount Net contract value
5,0 % € 20.000 20,0 % € 400.000
10,0 % € 40.000 22,5% € 600.000
12,5% € 65.000 25,0 % € 900.000
15,0 % € 125.000 27,5 % € 1.300.000
17,5% € 250.000 30,0 % € 2.000.000

Contact information

For more information, customised advice or a quote,

please contact your De Persgroep Advertising Account Manager.

Mrs Ayten Dulkadir T +31 (0)6 277 448 58 E ayten.dulkadir@persgroep.nl
Mr Jaap de Wilde T+31 (0)6 21253173 Ejaap.dewilde@persgroep.nl

Materials delivery

You can deliver advertising materials for newspapers and magazines digitally
via Wam!Net. Separate delivery specifications may apply for the regional
advertisements in AD and Het Parool. For more information, please visit:

www.persgroepadvertising.nl/english-information/wamnet

More information

You can find more information on our many advertising options, sector-specific
advertising, target group products, special schedules and the general
advertising terms and conditions at our website:

www.persgroepadyvertising.nl/english-information

de Persgroep Advertising

Jacob Bontiusplaats 9, 1018 LL Amsterdam
Postbus 2730, 1000 CS Amsterdam

The Netherlands

T 020 - 562 2909

E advertising@persgroep.nl

Sources: Cebuco (annual circulation of newspapers 2009), HOI (total distributed circulation of magazines Q3/08-Q2/09), NOM 2008-Il 2009-I, NOM-STIR fusiebestand.



Overview chart

21 VAl

CD201VL | CS101V CD 101 V(S)

1/2 2/5

1/2

CD 102 VL/BL

1/4

CD 205 BS
CD102BS

(tabloid)

1/4 1/5

1/10-1/20
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This brochure describes the rates for the basic formats for newspapers. For non-standard formats

and products for specific target groups, please contact your Account Manager or go to:

www.persgroepadvertising.nl/english-information

Magazines

Special placement options®

Newspapers Factor
full-colour 15
spot colour 1,25
front page 5
page 2-3 4
page 4-7 3
page 8-9 2
page 10 and 12 broadsheet (if no back page) 2
front page section or opening page theme** or region 3
2nd and 3rd theme-** or region page 2
position guarantee 1/1 pages and other positions 1,2

position guarantee and cover positions

* The layout of the newspaper and the other advertisements determine availability by title.

Please feel free to make specific placement requests.

** For an overview of the theme pages, go to: www.persgroepadyvertising.nl/english-information
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